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Q1. A mid-sized technology consulting firm recently completed a large-scale study on digital transformation trends in Indian SMEs. The research team compiled an extensive set of quantitative and qualitative data. As the project lead, Priya must now draft the final research report for an audience comprising industry stakeholders who may not be familiar with research terminology. She understands that a well-organized and logically structured report is key for credibility and impact, but is unsure how to sequence the report’s sections to ensure clarity and facilitate understanding.Applying the best practices discussed in research methodology, recommend an appropriate structure for Priya’s research report that caters to a non-academic audience. Explain your rationale for the sequence of sections, and show how your structure would effectively communicate complex findings in a clear, actionable manner. (10 Marks) 
Ans 1.
Introduction
Priya should prepare a management report that moves from an accessible summary to supporting evidence and practical recommendations. Industry stakeholders need to understand the business implications of digital transformation without learning technical research language. The report must therefore explain the study’s purpose, present its findings clearly, and distinguish evidence from interpretation. A logical structure also strengthens credibility because readers can trace recommendations back to the research. Since the study includes quantitative and qualitative information, the report should combine measurable patterns with explanations from participants. Detailed technical material can remain available in appendices without interrupting the main 
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Q2(A). A consumer research firm is deciding between face-to-face and telephone interviews for a nationwide study on brand perception. Face-to-face interviews allow observation of non-verbal cues but are costlier and slower, while telephone interviews are more affordable and convenient for reaching remote respondents but may inhibit rapport and introduce communication barriers. Senior researchers are split on which method aligns best with the project's objectives and quality standards.Evaluate the trade-offs between face-to-face and telephone interviews in the context of the firm's study. Which mode should the firm prioritize to balance data richness, logistical feasibility, and representativeness? Support your recommendation by weighing practical and methodological considerations. (5 Marks) 
Ans 2(A).
Introduction
The firm should prioritise telephone interviews for the main nationwide study, supported by targeted face-to-face interviews where deeper exploration is necessary. Brand perception research requires consistent measurement across a diverse population, but it also benefits from understanding the reasons behind consumer opinions. The choice should therefore depend on coverage, questionnaire complexity, respondent accessibility, and available resources. Neither 


Q2 (B)  A startup is deciding whether to use only online surveys, only mail questionnaires, or adopt a multimethod approach (combining online surveys with in-person interviews) for a comprehensive market research project. Each method is associated with constraints such as budget limits, respondent accessibility, and the need for both quantitative breadth and qualitative depth. The leadership team is concerned about trade-offs in response rates, data richness, reliability, and integration complexity.Analyze and evaluate the implications of selecting a single-method versus a multimethod data collection strategy for the startup’s research. Justify your recommendation by weighing the respective advantages, disadvantages, and the organization’s priorities regarding data quality, representativeness, and resource allocation. (5 Marks)
Ans 2(B).
Introduction
The startup should adopt a focused multimethod strategy that combines an online survey with selected in-person interviews. A comprehensive market study needs broad evidence about customer preferences and detailed explanations of purchasing behaviour.  The decision should reflect the target market rather than an assumption that collecting more data always improves research.
Concept and Application
Online Surveys as a Single Method
Online surveys offer rapid distribution, automatic data capture, and relatively low administration 
