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Q1. A leading financial services firm is preparing to launch a new online investment product aimed at young professionals. The product is intangible, complex, and requires customer trust. The marketing manager must develop a comprehensive marketing strategy that not only highlights the product’s benefits but also overcomes challenges such as inseparability, perishability, and variability. The firm wants to ensure the product stands out in a crowded digital marketplace and meets the evolving expectations of tech-savvy customers. Based on the scenario, how should the marketing manager apply the 8Ps of the services marketing mix to design an effective strategy for launching a new online investment product, ensuring the unique characteristics of financial services are addressed? (10 Marks)
Ans 1.
Introduction 
In the evolving digital landscape, financial services firms are increasingly innovating to cater to young, tech-savvy professionals. The introduction of a new online investment product reflects the changing behavior of consumers who prefer convenience, digital access, and personalized experiences. However, marketing such services presents significant challenges due to the inherent characteristics of services—intangibility, inseparability, perishability, and variability. Unlike physical products, financial services cannot be touched, easily compared, or stored. This calls for a carefully crafted marketing mix strategy. The 8Ps model of services marketing—Product, Price, Place, Promotion, People, Process, Physical Evidence, and Productivity & 
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Q2. An established insurance company is planning to launch a new term life insurance product exclusively through online channels. The marketing team faces challenges such as intense competition, customer skepticism due to the intangible nature of the product, and strict regulatory requirements for financial promotions. The company must design a digital campaign that not only attracts and converts customers but also builds credibility and adheres to all legal standards. The leadership is concerned about balancing creativity with compliance and wants to avoid common pitfalls that could damage the brand or result in regulatory penalties. Evaluate the strategic considerations and potential pitfalls in designing an online marketing campaign for a new insurance product, given the complexities and regulatory requirements of financial services. How should the campaign be structured to build trust and ensure compliance while maximizing customer acquisition? (10 Marks)
Ans 2.
Introduction 
The launch of a new term life insurance product through online channels presents a significant opportunity for insurers to reach a younger, digital-savvy audience. However, insurance products are inherently intangible, heavily regulated, and often subject to customer skepticism. In the crowded digital insurance marketplace, simply having a product is not enough—building trust, simplifying complex terms, and ensuring strict compliance with advertising regulations is crucial. Customers often hesitate to purchase life insurance online due to perceived risks, lack of personal touch, and limited understanding of policy terms. Thus, the marketing campaign must not only generate awareness and conversions but also reassure users about the company’s 

Q3(A) A financial services provider wants to rapidly grow its customer base by leveraging affiliate marketing and online directories. However, the company is concerned about maintaining compliance with legal and ethical standards, as well as ensuring that its brand reputation is not compromised by third-party partners. Develop a comprehensive plan for using affiliate programs and online directories to expand the reach of a financial service. How would you ensure the plan aligns with legal and ethical standards while maximizing customer acquisition? (5 Marks)
Ans 3a.

Introduction 
In the competitive landscape of financial services, affiliate marketing and online directories can significantly enhance visibility and customer acquisition. These channels offer cost-effective access to targeted audiences and allow for rapid scalability. However, working with third-party platforms raises concerns about brand integrity, misleading promotions, and regulatory compliance. Therefore, a structured plan that ensures ethical practices, legal safeguards, and 
Q3(B) A financial services firm is expanding into the B2B market with a suite of tailored products. The market is highly diverse, with clients ranging from small startups to large multinational corporations. The firm needs to develop a segmentation and targeting strategy that recognizes the unique requirements, usage rates, and benefits sought by each segment, while also considering geographic and behavioral factors. Create a comprehensive strategy for segmenting and targeting business-to-business (B2B) clients for a new suite of financial services. How would you ensure your approach addresses the specific needs and behaviors of different B2B segments?(5 Marks)
Ans 3b.
Introduction 
As a financial services firm enters the B2B market, it must account for the vast heterogeneity across businesses. From startups to large corporations, client needs, decision-making cycles, and service expectations vary considerably. Designing an effective segmentation and targeting strategy is vital to deliver relevant offerings and personalized engagement. This strategy must be multi-dimensional—considering firm size, industry, geography, behavior, and value potential—








