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Q1. A new smartphone company, TechNova, is preparing to launch its latest model in a competitive market. Before the launch, the marketing team wants to understand what influences consumers’ demand for smartphones in order to create effective sales strategies. As a market analyst, you have been asked to analyze the demand for TechNova’s new smartphone. Based on this scenario, apply the concept of demand analysis and discuss the various factors that can influence the demand for this product. Illustrate how each factor might affect consumers’ buying decisions. (10 Marks)
Ans 1.
Introduction 
TechNova, a new entrant in the smartphone market, is set to launch its latest device amid stiff competition. In such a scenario, understanding consumer demand becomes vital for devising targeted marketing and pricing strategies. Demand analysis serves as a critical tool in assessing how different market forces and consumer preferences influence buying behavior. It enables companies to estimate potential sales, optimize pricing, and develop customer-centric features. For TechNova, an effective demand analysis can provide insight into the product’s reception, ensuring resources are allocated to the right channels for promotion and distribution. This analysis will examine the factors influencing consumer demand and 
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Q2. An FMCG company is conducting a consumer preference study to understand how customers make choices between two of its popular products: Premium Tea (Product A) and Gourmet Coffee (Product B). The marketing team notices that certain consumers are willing to substitute tea for coffee and vice versa, depending on their mood, price, or availability, while still maintaining the same level of overall satisfaction. As a consumer behaviour analyst, evaluate the concept of indifference curve and analyze the key properties of indifference curves and demonstrate how they apply to the consumer's preferences between Premium Tea and Gourmet Coffee. (10 Marks)
Ans 2.
Introduction 
In the dynamic FMCG market, understanding consumer choice behavior is crucial, especially when products are closely substitutable, such as Premium Tea (Product A) and Gourmet Coffee (Product B). The company has observed that consumers often substitute between the two beverages without experiencing a drop in satisfaction, suggesting a constant utility level across different combinations. This scenario aligns well with the concept of indifference curves, a fundamental tool in microeconomics used to analyze consumer preferences. Indifference curve analysis helps marketers visualize how consumers derive satisfaction from different combinations of two goods. In this context, it is essential to evaluate how indifference curves reflect the trade-offs consumers make between tea and coffee, and what 


Q3 (A). You have been hired as an economic strategist by a business consultancy firm that advises manufacturers on pricing strategies and market responsiveness. Using the following market data, design a step-by-step calculation to determine the Price Elasticity of Supply (PES) using the percentage method. Construct a brief interpretation explaining what the result implies about the producer’s responsiveness to price changes. Initial Price: Rs.100 New Price: Rs.120 Initial Quantity Supplied: 500 units New Quantity Supplied: 650 un (5 Marks)
Ans 3a.
Introduction 
As an economic strategist, understanding how supply responds to price changes is essential for advising businesses on pricing strategies. Price Elasticity of Supply (PES) measures how much the quantity supplied of a good changes in response to a change in its price. It helps manufacturers assess their ability to scale production based on market conditions. In this case, we will calculate PES using given data on price and quantity supplied and interpret the 


Q3 (B) You are working as a business development strategist for AgroFresh Pvt. Ltd., a company that supplies fresh vegetables to urban supermarkets across India. Recently, the company has experienced inconsistent supply patterns—sometimes facing shortages and at other times surplus inventory. The management wants to understand what external and internal factors are influencing these fluctuations in supply.
As a strategist, create a detailed report that outlines the various factors affecting the supply of fresh vegetables for AgroFresh Pvt. Ltd. In your report, explain how each factor—such as input costs, technology, natural conditions, government policies, and expectations of future prices—can increase or decrease supply. Where possible, use practical examples related to the agricultural supply chain. (5 Marks)
Ans 3b.
Introduction 
AgroFresh Pvt. Ltd., a key supplier of fresh vegetables to urban supermarkets, is facing irregularities in its supply patterns. These fluctuations, resulting in shortages and surpluses, directly affect profitability and customer satisfaction. To address these inconsistencies, it is vital to analyze the internal and external factors influencing supply. Factors such as cost of inputs, natural conditions, technology, government policies, and market expectations significantly impact the flow of agricultural produce. This report explains how these variables 


