

Business Communication

Apr 2026 Examination

Q1. A job seeker is revising her resume after receiving limited interview calls. She suspects her generic resume, which emphasizes her varied work history without clear focus, is failing to capture the attention of hiring managers. She also noticed that she has not been tailoring her resume to specific job descriptions and uses broad language that may not resonate with target employers. She wants to improve her approach by organizing her resume more strategically.Based on the technique of organizing your resume around your strengths and customizing your content for each employer discussed in the course, explain how the job seeker should restructure her resume. What steps should she take to prioritize relevant strengths, use quantifiable achievements, and better address the expectations of different employers? (10 Marks)
Ans 1.
Introduction 
In today’s competitive job market, a resume is not just a record of past employment but a strategic marketing document that must clearly communicate a candidate’s value to potential employers. When a job seeker relies on a generic resume, it often fails to highlight relevant strengths and does not align with the expectations of specific organizations. As a result, even qualified candidates may receive limited interview calls. To overcome this challenge, the resume must be reorganized around core competencies, measurable achievements, and job-specific requirements. By applying the technique of strength-based organization and employer-focused customization, the job seeker can transform her resume into a targeted communication tool that attracts recruiters’ attention and improves the chances of 
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Q2. A project leader in a technology company is responsible for preparing a formal report on a multi-stage software rollout. Under pressure from tight deadlines, the leader quickly completes an initial draft and circulates it. The draft contains unclear jargon, inconsistent formatting, and lacks charts explaining key metrics. Distribution happens via a generic email to all stakeholders without confirming receipt. After submission, senior managers highlight major errors in data interpretation and formatting inconsistencies, which has affected decision timelines and stakeholder trust.Assess the project leader’s approach to completing, finalizing, and distributing the report. What are the critical missteps, and how should the leader improve the process to ensure accuracy, clarity, audience engagement, and professional credibility in high- stakes business communications? (10 Marks)
Ans 2.
Introduction 
In high-stakes business environments, formal reports play a critical role in shaping managerial decisions, project direction, and stakeholder confidence. A project leader is expected not only to gather information but also to communicate it accurately, clearly, and professionally. When reports are prepared hastily without proper review, formatting discipline, or audience consideration, the consequences can be serious, including misinformed decisions and damaged credibility. In the given scenario, the technology project leader’s rushed approach has resulted in confusion, data errors, and loss of trust among senior managers. Assessing this situation highlights the importance of systematic report completion, 

Q3(A). A technology startup wants to improve its blogging efforts to increase visibility and audience engagement.

As a consultant, outline a simple three-step blogging strategy (planning, creating, and promoting) that the company can adopt.

Briefly mention one SEO practice and one audience engagement or promotion method at each stage to show how blogging can support business goals. (5 Marks)

Ans 3a.

Introduction 
For a technology startup, blogging is not just a content activity but a strategic communication tool that builds brand visibility, attracts potential customers, and strengthens online credibility. A structured blogging approach helps ensure that content is relevant, discoverable, and engaging. By following a simple three-step strategy of planning, creating, and promoting, the startup can align its blog with business goals while improving search engine presence and audience interaction. When executed thoughtfully, blogging becomes a 
Q3(B). A retail conglomerate is expanding its digital presence and intends to launch an integrated marketing campaign across social media and mobile platforms. The project requires crafting persuasive promotional messages that both captivate tech-savvy users and inform less digitally proficient customers. Given tight regulatory restrictions on digital advertising and user data, the marketing team must navigate legal requirements while achieving high engagement and conversion.

Invent a cross-platform messaging blueprint that leverages visual storytelling, concise content, legal and ethical compliance, and personalization for various audience segments to maximize reach and drive customer action online. (5 Marks)
Ans 3b.
Introduction 
As retail companies expand their digital footprint, cross-platform marketing has become essential for reaching diverse customer groups. An integrated campaign across social media and mobile platforms must balance creativity with regulatory compliance and ethical responsibility. The challenge lies in crafting persuasive messages that appeal to both tech-savvy users and less digitally experienced customers. A well-designed messaging blueprint can help the marketing team deliver consistent, engaging, and legally compliant 








